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About Center Parcs

1.5 million guests stay at Center Parcs each year making 

it the UK’s short break holiday market leader, enjoying

occupancy figures of more than 95 per cent all year round. 

Center Parcs is a fifth-time winner of the Best UK

Holiday Provider at the Tommy’s Parent-

Friendly Awards, thanks to its extensive

range of facilities and activities. 

There are Villages at four locations

throughout the country (Suffolk, Cumbria,

Wiltshire and Nottinghamshire), and a variety of activities

from adrenaline-fuelled action challenges to relaxing spa

treatments and watersports. 

The Villages offer high-quality, fully-equipped

accommodation, set within 400 acres of forest. Each site

also has a Subtropical Swimming Paradise at its centre. 

The family is very high on Center Parcs’ agenda as are the

other core values which are: 

Family, Nature, Sport, Ecology, Relaxation 

and Indulgence.

Visitors information

• Mostly aged 35-44

• Married with children

• Household income in excess of £50K

• Key socio-economic grades are ABC1

• Affluent young families

• Owner-occupied detached house

• Strong family values

• Living healthy and active lifestyles

• Enjoy the outdoors

• More likely to read the Times and Telegraph

Publication

This is a unique marketing medium particularly for

parent-focused brands wishing to reach affluent

ABC1 families, that are active and health conscious

with young children living at home.

Village Life is ranked 39th in the top 100

highest circulated ABC audited magazines in

the UK. It is also the second-highest ranked

magazine in the top circulated publications

in the Women’s interests: Parenthood sector.

Village Life is posted to more than 400,000 homes of Center

Parcs’ highest spending guests that have visited three times

or more in the past five years.

The average value of holiday bookings that can be attributed

directly to Village Life magazine (tracked by unique offer code)

is £1.5 million worth of bookings per issue, making it a very

well received publication.

The editorial features reflect the same ideals as Center Parcs

itself, with central subject matter including: family, nature, fine

food, health and beauty, home interiors, and the enviroment.

Each issue also looks at what’s new at the Parcs, holiday

offers, reader letters, and competitions which always

generate a good response.

Key facts

• Four times a year 

• Aimed at the top 25 per cent of premium guests 

• Printed copies 400,000+ each issue

• Mailed to purchase decision makers

• High disposable incomes

• Most frequently circulated magazine

in the Parenthood sector
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Artwork Controller
For full specifications, call: Kay Brown
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Archant Dialogue Limited, Prospect House, 

Rouen Road, Norwich NR1 1RE.

[t] +44 (0)1603 664242  

[f] +44 (0)1603 627823

Distribution
Quarterly magazine – January, April, June, September

Individually posted to the homes of Center Parcs’ top customers by request.

Printed copies 400,102 per issue. Average net circulation for 1 July to 31 Dec 07.

Premiums: 

Outside back cover                £5,258
Inside front cover                  £5,038
Inside back cover                   £4,815

Special positions

Guaranteed RHP or facing matter plus 10%. 
Cover positions by arrangement. Series discounts available.

Advertorials

Minimum one full page (+ £200 per page).

Loose inserts 10g Insert £28 per 1,000. Further specifications
available upon request.

Cancellations
60 days prior to publication date.

Agency discount 10% off all prices plus VAT.

Rates shown are per issue, include colour, and are exclusive of VAT.

Media information

Last updated 15.07.08

Size (w) x (h) Rates

DPS – bleed 430 x 287mm

DPS – trim 420 x 277mm £6,930

Full page – bleed 216 x 283mm

Full page – trim 210 x 277mm £4,580

Half page – (h) 190 x 126mm

Half page – (v) 92.5 x 257mm £2,440

Quarter page 92.5 x 126mm £1,320

Classifieds 42mm x 72mm £458

Classifieds 91mm x 72mm £916

Rates

Archant Dialogue offers clients a complete range of skills, from traditional publishing services to website design
and implementation, database management and related services.

www.archantdialogue.co.uk

Your sales contact is:-
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Discover
the summer
From woodland walks to high-octane 
sports, we’ve got activities to suit everyone

We mean business
Should your company be 
taking advantage of our
conference facilities? 

Win a break
See inside for the chance 
to win a break for you 
and your family
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Summer is the best time of year to 
enjoy the outdoors, so why not bring 
the latest patio trends to your garden?
This season, it’s all about chic furniture,
alfresco dining and sizzling colours

Style in the sun

W
hen the sun is out,
relaxing in your own 
back garden can be as
enjoyable as lying on 
an exotic beach. As with

ever-changing interior fashions, colours
and styles change in outdoor furnishings
too. There are four distinct new trends
hitting the high street this season that
can transform any garden into an idyllic
retreat. From sophisticated,
contemporary three-pieces, to fun,
flowery patterns and daring stripes,
there’s a style for everybody’s tastes.

Natural elegance
This season sees traditional indoor
furniture design make it outdoors. 
The hand-woven rattan look is playing 
a prominent role in garden and
conservatory furniture with elegant
daybeds, footstools, sofas and chairs
that you would have expected to find 
in the living room, not on the patio, 
a few years ago. 

All-weather rattan is extremely
versatile and is perfect for indoor 
and outdoor use while being relatively
maintenance-free. Deep cushions add
sophisticated comfort while styles vary

from luxurious curves to contemporary
colonial boxy designs. 

Differing shades of chocolate
continue to be a popular choice for
furniture and upholstery, along with
buttermilk cream and brilliant white. 

Life’s a beach
Bring the fun and freshness of the 
beach to your garden with new seaside-
inspired furniture designs. Paintbox
florals and retro, candy-coloured stripes
can be accentuated with a solid colour
and accessorised. 

This style is all about fun, so choose
novelty extras such as bucket and spade
candles, funky tableware and alternative
seating such as deckchairs and
hammocks. 

Contemporary country
Wooden garden furniture is taking a turn
with the introduction of new hardwoods,
like eucalyptus, and the combination of
wood and metal. The addition of minimal
shiny stainless steel elements into some
frames gives traditional designs a modern
twist, as does the addition of granite and
stone in the form of parasol bases, oil
burning globes and patio ornaments.

Create a centrepiece for your table 
by adding a stylish parasol in a neutral
colour and complement with contrasting
rich-coloured table runners, chic
tableware and flowers. Ornamental
lanterns, wind chimes or novelty mobiles
can be hung on the inside frame of the
parasol for a magical alfresco
experience.

Minimalist metal
The industrial metallic look is growing 
in popularity in gardens, contrasting
beautifully with the garden’s natural
environment. 

Sleek wrought iron, aluminium or steel
garden furniture offers an alternative
modern framing for all-weather mesh
tabletops, seating and backrests. While a
romantic bistro set is ideal for the
smaller patio, larger metal dining sets
are now popular for the whole family.
Look out for urban-inspired glass
tabletops and granite mosaic patterns.

With an up-to-the-minute dining area
standing by to entertain friends and
family on those lazy summer days, all you
have to do in the meantime is sit back,
relax, and bask in the sunshine.

Keep in the shade:
Make the most of
your outdoor space
with a spectacular –
and practical –
dining set, like one
of these

“Relaxing in your own
back garden can be
as enjoyable as lying
on an exotic beach”
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T
his spring, we visited Elveden
Forest in Suffolk to see what
was going on, and we weren’t
disappointed! From the
woodland to the lakes, 

there’s so much to explore and enjoy, 
with these thrilling new adventures.

Getting out into
the forest is
always exciting at
Center Parcs, but
with some of our
new activities, you
and your family will
get more out of it
than ever before

Outdoor types

Bush Craft
Survivalist Rob Bevington has always
been enamoured by the forest. Spending
long periods of time isolated, he has
learned and perfected hundreds 
of techniques, tricks and skills to 
unlock the potential of what the 
woods have to offer. 

The two hour Bush Craft session, 
gives guests the opportunity to learn 
a few survival and tracking techniques
essential for wilderness living. This
fascinating activity had the group
gripped from the outset. 

The basic principles of tracking were
explained, with a number of different
animal prints shown. Next, Rob shared
some of the secrets of the forest; how 
to make your own toothbrush from an
ash tree branch, which plants are safe 
to eat, how to build a shelter and
recognising animal calls.

Water Rollerz
At the heart of Elveden is the large
watersports lake, offering guests the
chance to try everything from windsurfing
to kayaking, with many more options
available on a ‘pay-and-play’ basis. 

The fantastic new Water Rollerz is just
one of these options. The faintly surreal
experience of walking on water is one

that’s truly unforgettable. Taking either
one or two people, the inflatable tube 
is tethered safely to the beach. Once
inside, run round, tumble and propel
yourself across the water! 

This activity is great fun, but not 
as easy as you might think – after 
five minutes inside the tube you 
might find you’re pretty worn out! 

Call of nature: Rob
shows the group how
to identify animal
tracks 

Skills: Demonstrating 
how to find north
using a watch and 
a twig, and how to
get a fire going

Keep on rolling: 
In spite of a few
splashes, Callum and
Caoimhe kept going
with tremendous
enthusiasm!

Worn out on the
water: Brother and
sister Callum and
Caoimhe had a great
time on the lake

Family teamwork:
Father and son, Ashley
and Alex Robinson,
work together to 
get the ball rolling

Movie Maker
Gathered around a table in the Time Out
Clubhouse, seven young imaginations 
are working in overdrive. This is Movie
Maker, an activity in which groups have
the chance to plan, shoot and edit their
very own film. 

There’s no shortage of ideas floating
round the table. Time constraints make 
a lot of the far-flung ideas impossible –
it’s hard to get a fully functioning
spaceship when you need one – so 
the emphasis is placed on the group
working together and being creative. 
As the staff assisting the group insist:
“This is your movie and everyone has 
a part.”

The group finally decide on a Doctor
Who-themed piece, complete with a
comet, an alien invasion and a tardis.
Once the idea has been plotted on a
storyboard, they venture out on location
and film, coming back to edit the next
day. It’s chaotic, it’s inventive and it’s
tremendous fun.

“This is your movie
and everyone has 
a part”

 Working together:
In a team, the
group couldn’t wait
to get outside and
get on camera
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Perfect planning:
George Anderson
leads the
storyboarding
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