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About HRG

The Hogg Robinson Group (HRG) is one of the major

companies in the world with more than 160 years of

experience specialising in a range of services:

• Corporate travel management

• Consulting

• Expense management

• Sports travel management

• Events and meetings management

Audience

• On Business is targeted towards corporate travel

decision-makers, organisers, senior managers,

directors and senior secretaries/PAs. The readership

includes a high proportion of frequent travellers;

generally representing decision-makers or those 

who are influential in the decision-making process 

of travel arrangements;

• Reaches key decision makers in the industry across

the world – financial directors and managers;

procurement specialists; SMEs; multi-national

corporations; and large businesses;

• Mailed to named individuals on the HRG 

worldwide database;

• This offers advertisers a fantastic opportunity to reach 

a very unique influential readership.

Publication

• Looks at global issues facing companies

• Travel industry news

• HRG innovations and products

• The magazine will be written by international journalists

in all major markets

Regular features include: 

• HRG World News

• Technology

• Interviews

• Food and Drink

• Destinations

• Gadgets

• Etiquette

Main facts

On Business has a global circulation of 12,000 copies.

Printed and circilated, three times a year

• 7,000 English 

• 3,000 German

• 1,000 French

• 1,000 American English

ON BUSINESS
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Advertising Manager
Samantha Overton  [t] 01603 772520

[e] samantha.overton@archantdialogue.co.uk

Editor
Jo Sindall  [t] 01603 772550

[e] joanne.sindall@archantdialogue.co.uk

Artwork Controller
For full specifications, call: Kay Brown

[t] 01603 772522 [e] kay.brown@archantdialogue.co.uk

Archant Dialogue Limited, Prospect House, 

Rouen Road, Norwich NR1 1RE.

[t] +44 (0)1603 664242  

[f] +44 (0)1603 627823

Distribution

Customer magazine mailed to 12,500 HRG key travel decision makers

Premiums: 

Outside back cover                £4,800
Inside front cover                  £4,550
Inside back cover                   £4,000

Series discount (Minimum of three – 10%)

Loose inserts Rates weight and sizes. 
Full specifications available upon request.

Cancellations Sixty days prior to publication date.

Agency discount 10% off all prices plus VAT.

Rates shown are per issue, include colour, and are exclusive of VAT.

Media information

Last updated 08.12.08

Size (w) x (h) Rates

DPS – bleed 430 x 307mm

DPS – trim 420 x 297mm £7,000

Full page – bleed 230 x 307mm

Full page – trim 210 x 297mm £3,500

Half page – (h) 190 x 136mm

Half page – (v) 92.5 x 277mm £2,780

Rates

Archant Dialogue offers clients a complete range of skills, from traditional publishing services, 
digital communications and website management

www.archantdialogue.co.uk

Your sales contact is:-

Minimum print run: 12,000    
Readership is in the region of 36,000  (average 3 readers per copy)
Frequency: Three  times per year  Jan/Feb, Jun/July and Oct/Nov 
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www.hrgworldwide.com

A Hogg Robinson Group company

GREEN TRAVEL
HOW BUSINESS TRAVEL IS 
REACTING TO CLIMATE CHANGE

THE AGE OF THE TRAIN
A SELECTION OF THE WORLD’S
GREATEST RAIL JOURNEYS

PASSAGE TO INDIA
THE GROWING TRAVEL 
MARKET IN INDIA

DELIVERING VALUE
THE EMERGENCE OF TWO VERY
DIFFERENT KINDS OF TRAVEL
MANAGEMENT COMPANY AND
THE VALUE THEY BRING TO 
CORPORATE CLIENTS
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It’s no secret that those charged with managing corporate
travel programmes are facing a difficult role in the current
economic climate. Managing cost, delivering improved

traveller services and corporate social responsibilities, such 
as ensuring the safety of employees, are all high on the agenda 
and present their own challenges. HRG is constantly working
to find new ways of helping its clients meet these challenges
and integral to this search is the use of technology to underpin
the development of new products and services that offer real
value to client organisations.

Recent events such as the tragic crash of the Spanair jet at
Madrid airport highlight how important security and indeed
traveller tracking is for clients. Aside from strong industry
relationships and a service portfolio including HRG Traveller
Assist™ and a vast global presence on the ground, HRG 
Travel Watch™ guarantees clients real peace of mind and
enhancement of service. This established, intelligent, web-
enabled reporting tool gives users the ability to locate 
travellers quickly with the minimum of effort. Stewart Harvey,
HRG’s Director of Client Management, explains: “Barajas
airport was closed for three hours as a result of the crash. 
HRG Travel Watch™ let companies know just how many
people in Madrid were going to get their connections spoiled.
Within 45 minutes, we were advising travellers before they set
out and informing them of the options for rebooking.” Access
to reporting 24/7 allows clients to tailor searches via criteria
such as region, country and flight number, to efficiently identify
traveller locations. In addition, this truly global solution
provides the ability to read booking file information from

HRG technology is broadening 
service development for its clients
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worldwide GDS data. In cases where flight and hotel are
both booked through HRG, reports become even more
pinpointed. HRG Travel Watch™ provides a proven,
flexible and substantial addition to any company’s CSR
policy and is used on both a national and multinational
basis by a variety of organisations.

HRG Travel Watch™ is also helping clients confront
another key issue: managing cost. For example, its use 
as a reporting tool enables identification of out-of-policy
bookings prior to travel, allowing appropriate action to 
be taken. Similarly, the need to travel at all can also be
questioned. “It is a knock-on effect from the security
aspect,” Harvey comments. “Travel managers want their
travellers to tell them before they travel where they are
going and how much they will spend.” Indeed, HRG
Travel Watch™ not only provides peace of mind in 
security, but also peace of mind in policy and, moreover, 
an effective instrument of cost avoidance.

From the traditional GDS dependent market, today’s
distribution environment has evolved to a highly complex
one, requiring the ability to manage and distribute
information from sources as diverse as GDSs, websites and
“no frills” carriers. HRG Point of Sale™ (POS) is designed
to do exactly this, being developed to powerfully integrate
content into one application that can support multi-
national service. This desktop tool will enable access to
fares and inventory from these differing sources to offer 
the best booking solution to the traveller and then allow
the information to be shared securely and easily with other
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PLEASE NOTE: we can only accept artwork in high resolution
PDF format. Further specifications are available on request.

Due to contractual issues, NO reservation, contact telephone 
or fax numbers, email and web site addresses are allowed on
advertisements featured in On Business magazine. Instead they
must read as follows: 
For more information/reservations contact your 
local HRG office.

Samantha Overton
ADVERTISING MANAGER

Prospect House, Rouen Road, Norwich, NR1 1RE, Great Britain
Direct dial +44 (0)1603 772520
Mobile 07786 155918
Switchboard +44 (0)1603 664242
Fax +44 (0)1603 627823
samantha.overton@archantdialogue.co.uk  www.archantdialogue.co.uk
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